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H Multiplexes may push’
for an embargo of up,
i to two weeks on Bollywood
¢ producers releasing their

: films on Direct-to-Home

i (DTH) television platforms; -

i after the films hit the

: theatres.

i . This comes after a

: number of multiplexes

i complained of a drop in

: ticket sales after films like

: the Salman Khan starrer;

¢ Main Aurr Mrs Khanna, got

: released on DTH within five

i days of the theatrical
release.

The release of new Hmdx
films on the DTH platforms
almost simultaneously by
film producers after the
theatrical release has
become a new point of issue
between exhibitors and
Bollywood producers after

i their two-month tussle in

¢ April-May that saw no new
i films come to theatres,

i causing an estimated loss of
¢ Rs 200 crore to the film

i industry.

: “We are concerned at

: certain film producérs

-

Business

Standard

include Allad
Bachchan),

others that may g D
platforms within days of .
theatrical release. If that

stand to lose’a substantlal

1 chunk of revenueto: DTH

operators. -~ :
" Sotirces say the

multxplexes are Iook'ibg for -

_a minimum of 10'days to
“two weeks before.
Bollywood producers -
release on DTH platforms.
Several multiplexes,

including PVR; Cinemax .

and Fun Cmemas will be
talking to the association of
Bollywood prod;xcers soon,

| sources say.

This happened affer

:-theatrlca.l release. In -
rretahatmn. ‘severa] »

Cmemas and.

stopped the/ screemng of
* | Main Aurr Mrs Kharina in

theatres:a few days'earlier.
“There is a need'to
evaluate the business. model

: attached to the DTH-release

of new Hindi films, We are

g :gomg to look at all’ the

ects of the matter, while
iscussing the matter with:

“the Bollywood produceys,”
' says:a senior executive of a
leading'multiplex chain-who

‘did not wish:to be - .

‘Whe en asked Slddharth
Roy Kapoor, CEO, UTV -
Motion Pictures, declined to
speak on the issue: “I do riot
wish'to comment. But the

issue can be looked into, as
it is'a:new- revenuestream,
Kapoor told Busmess -
Standard.

But. Ajai Pun, CEO
Airtel.Digital TV,the DTH:
servioe of Bharti Airtel,
supports;the Bollywood
producers’ move: “New'

N

Hindi films released-on the

DTH helps fight.piracy. |
Also, it glves an.access to:
peoplein smaller; towns, .
where:the new:films hit the
local single-screen theatres
weeks and sometimes

months after their release in
big cities,” says-Puri.-
Currently, theredre over 16
million DTH subscribers in
the country, This may goup
to 20 million:within'the next
six-10:months; experts say.
Therefore, a:number of .
BoIIywood producers dre
muilling releasing their films
either directly on DTH
platformis or within a short
periodl after the theatrical
rélease i inorder to. make

money.

- DTH ‘operators say the

a

)

Starting from Oct 30, .
- manyfilmsare 2
readying for release,
such as Ajab Prem Ki
Gazab Kahani. =
Multiplexes feel there -
is some urgency, as ..

o

§ thesefilms may go to :
; kaTH‘platforms within ;

days of theatrical
release

revenues for these films are 8
minuscule compared to what"
theatres earn from their = ¢
exhibition. “On an average, *
anywhere from40,000to ¥
70,000 DTH subscribers =~ ¢
order films at home, Thisis
not more than Rs 50 Jakhin 3
revenue, which gets divided
in 2:50:50 ratio with the filoy
producers. The numbers are-

minuscule in comparison to

| what the multiplexes make

over aweekend,” saysa top
executive of a DTH
company.



